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The LVMH group (the “LVMH Group” or the “Group”)' comprises exceptional Maisons that
design, create, manufacture and/or sell high quality products or services. The LVMH Group
attaches great importance to ensuring that its business partners, including but not limited
to suppliers, service providers, distributors, manufacturers, landlords or any third party with
a business relationship with any entity within the Group (collectively, “Business Partners”),
as well as their subcontractors, share a set of common rules, practices, and principles with
the Group with respect to labor standards and social responsibility, protection of the envi-
ronment, and ethics and business integrity.

Consequently, the LVMH Group establishes and promotes exemplary relations with all its
Business Partners anchored in responsibility, fairness, and integrity.

The LVMH Group therefore requires its Business Partners to respect the principles set
forth in this Supplier and Business Partner Code of Conduct (the “Code”), to put in place
adequate internal policies and measures (including monitoring) to ensure compliance with
this Code, and to ensure that their own suppliers and subcontractors respect the principles
set forth in this Code.

In the conduct of its activities, the LVMH Group is committed to complying with all applicable
laws, regulations, and national and international conventions, as well as with best practices,
in particular with regards to labor standards and social responsibility, protection of the
environment, and ethics and business integrity.

The LVMH Group expects its Business Partners to apply the same respect for applicable
laws, regulations, conventions, and ethics and business principles in the management of
their own companies.

When an applicable legislation or regulation and this Code address the same topics with
different standards, the highest standards shall apply.

' References in this Code to the LVMH Group include LVMH Moét Hennessy Louis Vuitton SE and
each of the entities which are directly or indirectly controlled by LVMH Moét Hennessy Louis Vuitton
SE which may act independent of the other including in the control of the information as provided in
this Code.
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Labor standards and social
responsibilities

The LVMH Group requires its Business Partners to exhibit exemplary social responsibility in
their conduct.

Prohibition of child labor

Work by children under the age of 16 is strictly prohibited. In countries where local laws set a
higher age for child labor or set an age for completion of compulsory education higher than
16, the highest age is applicable. Workers under the age of 18 shall not perform any overtime
or hazardous work or work a night shift. Business Partners may use lawful, properly-managed
workplace apprenticeship programs, such as student internships.

Prohibition of forced labor and human trafficking

The LVMH Group does not tolerate any form of abusive or illegal labor in its supply chain such
as forced labor or human trafficking. All forms of forced labor, slavery, servitude or trafficking
in human beings by Business Partners, as well as withholding identity papers or work permits
or requiring workers to deposit a bond or the use of any other constraint, is strictly prohibited.
All workers are entitled to accept or leave their employment freely. Business Partners must
respect workers freedom of movement. Business Partners cannot require workers to work
to repay a debt to them or to a third party.

Prohibition of illegal, clandestine, and undeclared employment

Business Partners are required to comply with all applicable regulations and take all appropriate
measures to prevent illegal, clandestine, and undeclared employment.

Prohibition of harassment and abuse

Business Partners are expected to treat their workers with respect and dignity. Business
Partners must refrain and prohibit all forms of intimidation, humiliation, threats, abuse,
violence, corporal punishment, and physical, sexual, verbal, or moral harassment expressed
through behavior, actions, or gestures, or in writing.

Prohibition of discrimination

Business Partners are expected to treat all workers equally and fairly. Business Partners
commit not to engage in any kind of discrimination - in particular with regards to hiring, pay,
working hours, time off or paid leave, maternity or paternity protection, job security, job
assignments, evaluations, training, career prospects - based on ethnic, national, social, or
cultural origin, gender, sexual orientation, disability, age, family situation, religion, political
beliefs, or union affiliation.
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Fair wages and benefits
Business Partners commit to have fair and equitable pay practices. Wages must be paid in full,
on a regular basis (at least monthly) and without delay. Business Partners must compensate
workers for overtime hours at the legal rate and meet all legal requirements relating to worker
benefits. If there is no legal minimum wage or rate for overtime pay in the country concerned,
Business Partners must ensure that the wages are at least equal to the average minimum in
the relevant industrial sector and that overtime pay is at least the same as the usual hourly
compensation. Wages must be sufficient to meet the workers’ basic needs and provide some
discretionary income. Deductions from wages shall be authorized only under the conditions
and within the limits prescribed by national legislation or laid down by a collective agreement
or an arbitration award or administrative decision. Business Partners must communicate pay
structure and pay periods to each worker. Business Partners guarantee that all workers receive
benefits stipulated by applicable law or in any applicable collective bargaining agreements,
company agreements, and other applicable negotiated individual or collective agreements.

Working hours

Business Partners must comply with all local laws and regulations applicable with respect to
working hours, which shall not in any case exceed the maximum set by internationally reco-
gnized standards such as the International Labour Organization. Business Partners cannot
impose excessive overtime hours. The total number of hours worked per week including
overtime cannot exceed legal limits. Workers are entitled to at least the minimum number
of days off established by applicable laws and at minimum must have at least one day off in
every seven-day period.

Freedom of association
Business Partners must respect and recognize the right of workers to negotiate collectively,
and to create or join labor organizations of their choice without any sanction, discrimination,
or harassment. When applicable, Business Partners must provide workers’ representatives with
appropriate means to exercise their rights. Intimidation, threats, or discriminatory practices
against workers’ representatives are prohibited.

Ensuring health and safety

In line with the LVMH Health & Safety Charter, Business Partners are expected to provide their
workers with a safe and healthy workplace environment in order to avoid accidents, bodily
injuries, or exposure to danger which may be caused by, related to, or result from their work,
including during the operation of equipment, of chemical products, or during work-related
travel. Business Partners are expected to set up procedures and trainings to detect, avoid,
and mitigate as much as possible any hazards that constitute a risk to the health, hygiene, and
safety of staff. Business Partners are required, at a minimum, to comply with all applicable local
and international regulations and laws in this regard. Health and safety instructions must be
putin place and widely communicated. Compliance by workers must be regularly evaluated.
Workers must be provided with protective equipment appropriate to their activities. These
same principles are applicable to housing provided by Business Partners.

Protecting local communities and indigenous populations
As aresponsible and committed group present around the world, the LVYMH Group strives
to have a positive influence on the societies and regions in which it operates, prevent any
damage to local communities and requires its Business Partners to apply the same behavior.
When operating with indigenous populations, as defined by the United Nations Declaration
on the Rights of Indigenous Peoples, Business Partners must seek free, prior, and informed
consent (FPIC) and ensure their human rights capacity.
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Environmental compliance
and performance

The LVMH Group has established an environmental strategy and takes concrete measures to
protect the environment within the scope of a specific program which includes cooperation
with its Business Partners to ensure application of best practices throughout the supply chain.

The LVMH Group has been a member of the United Nations Global Compact since 2003
and expects its Business Partners to share this commitment. It encourages their initiatives
to reduce the environmental impact of their activities by using the best environmental
solutions:

- apply a precautionary approach to environmental challenges;
- undertake initiatives to promote greater environmental responsibility;
- encourage the development and diffusion of environmentally friendly technologies.

The LVMH Group encourages its Business Partners to share their environmental data with
the entities within the Group with which they do business.

The LVMH Group requires that its Business Partners respect applicable local and interna-
tional environmental laws, regulations, and best professional standards, obtain all requisite
environmental permits, and that they be able to prove effective implementation of the
following, where applicable:

Operations (sites, manufacture...)

« Application of an environmental management system established in accordance with cur-
rent standards, especially for companies with more than 50 employees;

« Improvements in the environmental performance of their sites and production resources, in
particular through proper waste management, elimination of air, waste water, and soil pollu-
tion (including aquifers), reduction of greenhouse gas emissions with an emphasis on use of
renewable energies, reduction of water and energy consumption;

+ Measures to ensure that workers whose activities have direct environmental impact are
trained, skilled, and have the resources required to effectively perform their work in consi-
deration of these environmental commitments, especially for companies with more than 50
employees.
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Raw materials, components, products and packaging

GreenIT

« Contributions to continuous improvements in environmental performance throughout the
lifecycle of the products of the LVMH Group. For instance, Business Partners are committed
to share with the entity(ies) within the LVMH Group with which they have a business re-
lationship the most responsible options (certified materials, recycled materials, materials
sourced with regenerative agriculture practices....), when reasonably available;

+ Measures to ensure safe chemical management and chemical compliance of products and
raw materials with applicable regulations and the best professional standards, including the
LVMH Restricted Substances List;

+ Measures to preserve biodiversity and ensure compliance with relevant environmental inter-
national standards and regulations such as CITES;

- Measures to ensure the absence of any direct or indirect link with illegal deforestation or
deforestation in high risk areas;

- Measures to avoid sourcing from areas of high water stress;

- Measures to guarantee traceability, share information with regard to raw material origin, and
compliance for raw materials and substances used;

+ Measures implemented across the supply chain to respect animal welfare and implementa-
tion of the requirements defined in LVMH Animal Based Raw Materials Charter.

The LVMH Group aims to reduce the environmental footprint of its information systems. Bu-
siness Partners must be transparent about the environmental footprint of the IT solutions they
provide to the Group and cooperate in reducing this footprint if necessary.
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Ethics and business integrity
requirements

The LVMH Group requires exemplary integrity from its Business Partners in the conduct of
their business activities. The Group expects its Business Partners to act in full compliance
with applicable local, national, and international laws and regulations in the conduct of their
business, in particular in the following areas: fight against corruption, respect of international
sanctions, anti-money laundering, respect of competition, prevention of insider trading and
protection of personal information.

Prohibition of all forms of corruption
The LVMH Group applies a zero-tolerance policy concerning corruption and influence peddling.
The Group expects its Business Partners to take appropriate measures to prevent, detect,
and discipline any corruption, bribery or influence peddling, directly or indirectly, across
the scope of their activities. This includes a prohibition of so-called facilitation payments or
other benefits provided to public officials for routine actions.

Gifts and invitations
Caution must be exercised when it comes to gifts and invitations as they can be used to commit
corruption or influence peddling. Any gifts or invitations, whether offered or received, must
be reasonable in nature and value, be offered and accepted with complete transparency, be
occasional, not be offered during negotiations, calls for tenders, or competitive bidding, be
offered in a business context and not with an expectation that something will be offered in
return.

Prevention of conflicts of interest
Business Partners must make every effort to prevent the occurrence of situations that create
an actual, perceived, or potential conflict of interest within the scope of their business rela-
tionship with any member of the LVMH Group.

Prohibition of money-laundering
Business Partners must take all appropriate measures to prevent their operations from being
used as vehicles for money-laundering.

Respect of competition laws
Business Partners commit to take all appropriate measures to prevent abuse of dominant
position, as well as anti-competitive agreements or concerted practices, such as price-
fixing, limitation of production volumes, market or customer allocation, boycotts between
competitors or the imposition of fixed or minimum resale prices.

Prevention of insider trading
Business Partners must refrain from selling or buying shares in LVMH - Moét Hennessy Louis
Vuitton SE (“LVMH shares”), as well as any derivatives or any other financial instruments linked
to LVMH shares?, based on inside information, either directly or indirectly.

2 Financial instruments linked to the LVMH shares include shares in Christian Dior SE.
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Confidentiality
Business Partners commit to taking all necessary measures to guarantee the confidentiality
of professional secrets and other non-public information they receive or access in the course
of their business relationship with the LVMH Group.

Privacy and personal data protection
Business Partners must take all appropriate measures to comply with all applicable laws and
regulations regarding privacy and personal data protection.

Artificial Intelligence
Business Partners must inform in advance the entities within the LVMH Group with which they
are in a business relationship of any use of artificial intelligence (traditional or generative)
considered in the context of services rendered to these entities. They must comply with
all applicable laws and regulations concerning artificial intelligence. Business Partners must
adopt a responsible approach with regards to the artificial intelligence they provide to the
Group or use in the context of services rendered for the Group. They also commit not to
use Group data to train their artificial intelligence systems or models for their own purposes,
except with the prior written consent of the Group or the relevant entities within the Group.

Customs and security authorities
Business Partners must comply with applicable customs laws and regulations, including those
relating to imports and the ban on transshipment of merchandise to the importing country.

Trade restrictions and international sanctions
Business Partners must respect all applicable international trade restrictions and economic
and trade sanctions, as well as all applicable laws and regulations concerning export and
import controls, taking into account any changes in these measures.

Protection of assets
Business Partners are required to take all necessary measures to respect and ensure the respect
of rights related to the resources and assets of the entities within the Group with which they
have a business relationship, in particular their brand image and intellectual property rights.

Public statements
Business Partners are expected to be extremely attentive to their public statements, par-
ticularly on the Internet and in social media, and to ensure that none of those statements
are attributed to any entity belonging to the LVMH Group or their shareholders, directors,
officers or employees, and are consistent with Business Partners’ commitment to both
confidentiality and respect of professional secrets.

Information transparency
Business Partners are required to provide clear and accurate information regarding the
methods and resources used, production sites, and characteristics of the products or services
supplied, and to refrain from making any misleading claims.
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Subcontracting

Business Partners cannot subcontract any of their obligations owed to the LVMH Group
and/or its entities unless LVMH or the relevant entity has authorized such subcontracting
in a prior written agreement.

Business Partners must ensure that their subcontractors comply with the principles set
forth in this Code.

Business Partner grievance
mechanism and LVMH Alert Line

Business Partner’s grievance mechanism or alert system
Business Partners must establish processes or mechanisms by which workers and stakeholders
can raise issues of concern without fear of retaliation or negative impact.

LVMH Alert Line

Business Partners and their employees have access to the LVYMH Alert Line, an online inter-
face that provides a confidential and secure way of reporting, in good faith, violations or
risk of violation of applicable laws or regulations, or of the principles set forth in this Code
or in the LVYMH Code of Conduct. Reports are processed as described in the LVMH Group
Alert Policy which can be accessed at: https://www.lvmh.com/lvmh-alert-line/. A Business
Partner’s relationship with the LVMH Group will not be affected by a report of potential
misconduct made in good faith.

The LVMH Alert Line, which is also open to LVMH Group’s employees and other external
stakeholders, can be accessed through LVMH.com or directly at: https://alertline.lvmh.com.


https://www.lvmh.com/lvmh-alert-line/
https://alertline.lvmh.com/
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Compliance with the Code

Each of the entities within the LVMH Group reserves the right to control compliance with
the principles set forth in this Code by Business Partners. Any audit will be related to the
business relationship between the relevant entity within the LVMH Group and the Business
Partner, and will be performed by the relevant entity of the Group or a duly mandated third
party. If a Business Partner is subject to specific professional obligations pursuant to law, any
audit will be carried out taking into consideration these professional obligations.

When a Business Partner is authorized to subcontract any of its obligations under the condi-
tions defined in the “Subcontracting” section above, the Business Partner undertakes to
control the compliance with the principles set forth in this Code by its subcontractor and
to fully cooperate in the event of an audit conducted by the LVMH Group.

Business Partners shall provide upon request any supporting documentation or information
attesting compliance with this Code.

Business Partners must commit to improving or correcting any deficiencies identified. The
entities of the LVMH Group may also support Business Partners in implementing and applying
best practices in order to resolve non-conformity issues.

In the event of non-conformity with this Code by a Business Partner, each of the entity(ies)
within the LVMH Group which has a business relationship with such Business Partner reserves
the right to require correction of the violations, suspend purchases, refuse to take deli-
very under any purchase order and return any goods from the Business Partner until the
non-conformities have been corrected, and may terminate its business relationship with
the Business Partner, in addition to any other rights or remedies available to such entity(ies)
within the Group.
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Acknowledgement

As a condition of doing business with an entity within the LVMH Group, the below Business
Partner certifies that it will comply with this Code and its requirements.

Executed as of this: (Day) of (Month), (Year).
Name:
Address:

DUNS #:

Representative Name and Position:

Representative Signature:

Chop/Stamp (if applicable):







TIFFANY & CO.

Addendum to LVMH Supplier and Business Partner
Code Of Conduct

In addition to the principles set forth in the LVMH Supplier and Business Partner Code of
Conduct (the “Code”), the undersigned supplier, vendor, consultant, distributor, retailer,
broker, landlord, joint venture partner or other professional or representative (with its
subsidiaries and affiliates, “Business Partner”) agrees to comply with the principles and
requirements set forth in this Addendum (this “Code Addendum”) in the production and
delivery of goods and services to Tiffany & Co. and its subsidiaries (collectively, “Tiffany”).
Business Partner understands that this Code Addendum applies in addition to the Code and
any other Tiffany & Co. Compliance Policies Addendum executed by Business Partner (or
attached to any contract with Tiffany) and that, in the event of any conflict or inconsistency
between the Code, this Code Addendum or such Compliance Policies Addendum, the highest
standard of conduct will apply, and must be followed, for business conducted with Tiffany.”

1. Additional Labor Standards

In addition to the standards under “Labor Standards and Social Responsibilities” of the Code,
Tiffany expressly prohibits Business Partners from utilizing convict labor and from engaging
in discrimination based on marital status, parental status, veteran’s status or any other
discriminatory basis under applicable law. Tiffany also requires Business Partners to take
steps to ensure the safety and security of workers and visitors (in addition establishing
measures to prevent loss, damage or theft of product and materials) and to ensure that human
rights are protected in all aspects of its security operations (including in interactions among
security personnel, workers and visitors). Where applicable, Business Partners are
encouraged to align with the Voluntary Principles on Security and Human Rights in the
conduct of security activities. With respect to overtime pay, Tiffany Business Partners must
pay at least 125% of the regular hourly compensation rate in accordance with ILO conventions
if there is no legal minimum rate for overtime pay in an applicable concerned country.

2. Additional Traceability Standards

In addition to the standards under “Environmental Compliance and Performance” of the
Code, Tiffany’s manufacturing and supply chain partners are encouraged to meet the
standards of the OECD Due Diligence guidance and achieve full traceability throughout their
supply chains. Business Partners are required to commit to and abide by all Tiffany Source
Warranty Protocols and other sourcing requirements from time to time set forth by Tiffany
with respect to the sourcing of materials. Business Partners are additionally required to have
and maintain an anti-money laundering policy in accordance with the standards of the
markets in which they operate.

" Additional requirements and guidelines for Tiffany’s manufacturing and supply chain partners
can be found in the Tiffany Supplier Code Guidance.



3. Tiffany Alert Line

In addition to the LVMH Alert Line, Tiffany employees and stakeholders may access Tiffany’s
dedicated Alert Line (available through Tiffany.com or at https://tiffany.ethicspoint.com).
Tiffany Business Partners may report violations (or risks of violations) of any requirements,

guidelines, principles, policies or applicable laws or regulations and any other serious matters
or concerns to the Tiffany Alert Line (in addition, or as an alternative, to the LVMH Alert Line
or their contact persons at Tiffany). A Business Partner’s relationship with Tiffany will not be
affected by a report of potential misconduct made in good faith. All reports submitted to the
Tiffany Alert Line will remain anonymous unless the caller chooses to be identified, a person’s
vital interest is at stake or identification is required by law.

4. Additional Dissemination, Controls and Enforcement Standards

Tiffany Business Partners are responsible for ensuring that the Code and this Code Addendum
are understood and followed throughout their operations and must, accordingly, share the
Code and this Code Addendum with all workers in all applicable local languages and self-
monitor. Business Partners are also responsible for ensuring that any approved
subcontractors understand and comply with the Code and this Code Addendum. During any
control or audit authorized under “Control and Access to Information” of the Code, Tiffany
requires Business Partner’s workers to be free to communicate outside the presence of
management and without the threat of reprisal. While Tiffany seeks to work collaboratively
with its Business Partners towards continuous improvement in responsible business
practices, Tiffany reserves the right to cancel outstanding purchase orders, suspend future
purchase contracts or terminate its relationship with a Business Partner where circumstances
demand.

Business Partner Acknowledgement

Executed as of this (Day) of (Month), (Year)

Business Partner Name:

Business Partner Address:

Business Partner DUNS #:

Business Partner Representative Name and Position:

Business Partner Representative Signature:

Chop (if applicable):



https://tiffany.ethicspoint.com/

	LVMH, Supplier and Business Partner Code of Conduct (EN_English), 2024-10, v2
	Tiffany Addendum (2024-v1)_English

